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This article profiles several 
of Danbury’s international 
high-tech jewels: Branson 
Ultrasonics, Odyssey Lo-

gistics & Technology Corporation 
and Pitney Bowes; three diverse 
companies that have chosen Dan-
bury as a headquarters location 
or have expanded their presence 
here recently—or both. These 
businesses are industry pioneers 
that continue to innovate relent-
lessly to remain on the cutting 
edge of the technologies that de-
fine them.

Branson’s Ceaseless 
Spirit of Innovation

While innovation is a hallmark of 
high-tech, few engineering com-
panies personify innovation like 
Danbury’s Branson Ultrasonics, 

the world leader in materials join-
ing and precision cleaning tech-
nologies. Branson has had a pio-
neering spirit since its inception. 
Founded by Norman G. Branson, 
who created Branson Instruments 
in 1946 to harness ultrasonic en-
ergy for industrial purposes, the 
company has expanded strategi-
cally over the years. In 1984, it 
was acquired by St. Louis-based 
Emerson, a diversified global 
manufacturing and technology 
company.

Today, headquartered on Eagle 
Road in Danbury, Branson Ultra-
sonics Corporation is a leading 
innovator in Emerson’s Indus-
trial AutomationTM division. With 
1,600 employees in over 70 loca-
tions around the world, Branson 
provides its customers with an 

By Scott R. Price  |  Price Communications

HigH-TecH MagneT
Recognized as a “metro high-tech gorilla” 

by an econometric forecasting firm, the city 

of Danbury is a magnet for high technol-

ogy businesses. Located close to major 

metropolitan areas, it boasts a prime loca-

tion near airports, highways and rail lines; 

an extremely well-educated workforce; 

and many outstanding quality of life assets 

that help attract the “best and brightest,” 

the employees who make it possible for 

these companies to thrive. The presence of 

Western connecticut State University and 

Danbury Hospital, now part of Western 

connecticut Health Systems, contribute 

greatly to making Danbury a high-tech 

haven. Danbury also benefits from having 

what is arguably the most business-friendly 

municipal government in the state.

       H i g H - P e r f o r ma n c e 

H i g H - T e c H n o lo g y 

pItney BoweS    
Sue McKinney, Vice President of Worldwide engineering



The News-Times    Inside Business    september • 12 • 2012       5

array of solutions for plastic join-
ing, metal welding and ultrasonic 
cleaning applications.

Branson offers an exceptional 
range of solutions for plastic join-
ing. In addition to ultrasonic 
welding, these include vibration, 
thermal, spin, infra-
red, hot plate and 
laser welding, with 
nearly limitless ap-
plications in diverse 
fields: automotive, 
medical and phar-
maceutical, business and consum-
er electronics, packaging, textiles 
and appliances.

Always the innovator, Branson has 
been producing laser-based join-
ing solutions. Two of the hottest 
markets for its state-of-the-art la-

ser solutions are micro-dispensing 
devices for medical applications, 
as well as taillight and instrument 
cluster assemblies for automo-
biles.

Branson’s metal welding solutions 
include spot welding and wire ter-

mination systems, 
as well as continu-
ous seam welding 
and wire splicing 
systems. Ultrason-
ics adapts perfectly 
to cleaning applica-

tions and Branson has developed 
a range of ultrasonic cleaning so-
lutions with applications in most 
of its key markets. 

Branson’s marketing approach is 
highly collaborative. “In addition 
to providing engineered products, 

we do much to help our custom-
ers deploy our technologies,” said 
Frederic Lambert, President of 
Branson Ultrasonics. “One of the 
ways we do this is we assist in de-
signing the special tools our cus-
tomers require for their unique 
joining applications. This is an 
area where Branson adds tremen-
dous value.”

While much of the work per-
formed in Danbury is related to 
engineering and manufacturing, 
Branson employs many applica-
tions engineers who work in labo-
ratory facilities throughout the 
world. With locations in North 
America, Europe and Asia, Bran-
son can respond quickly to cus-
tomers’ evolving requirements.

Ultrasonic welding is a process 

in which high-frequency vibra-
tions—typically in the 15 to 50 
kHz range (above normal hear-
ing range)—generate heat at the 
interface of the parts to be joined. 
Fast, efficient and non-contami-
nating, it results in a clean, highly 
uniform bond and eliminates the 
need for connecting hardware or 
adhesives.

“Like many breakthroughs, ul-
trasonic plastic joining was dis-
covered accidentally,” said Robert 
Brown, Vice President Marketing 
& Sales, Americas. “In the early 
1960s, while testing a device that 
sonicates liquids, a Branson labo-
ratory engineer unintentionally 
brought a high-energy sonicator 
(wand) in contact with an or-
dinary plastic box that housed 

_____________________➤                               Continued on page 6   

BranSon    
Frederic Lambert, President

odySSey    
 Robert H. Shellman, chief executive Officer and President

cosmo J. alberico, Vice President and chief Financial Officer
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several of these wands—bonding 
its two halves together.” The new 
technology was first applied to 
manufacturing toys.

Two hundred Branson employees 
are based in Danbury and many 
have served for decades. “With 
deep roots in the area, we encour-
age our employees to give back 
to the community,” said Lambert, 
who recently began serving as a 
director of the Greater Danbury 
Chamber of Commerce. And give 
they do, contributing to more 
than 75 charitable organizations 
annually.

Why has Danbury been a great 
location for Branson? Lambert 
explained that the core engineer-
ing “know-how” of the company 
resides here, while the commu-
nity proves to be a rich source of 
talent. “Innovation continues to 
drive our business,” he said. “We 
find that Danbury is a great place 
to recruit talented engineers and 
other employees, and we enjoy 
productive relationships with the 
area’s technical schools.”

an entrepreneurial 
odyssey

Odyssey is a name exceptionally 
well-suited to a venture of grand 
proportions, and it perfectly de-
scribes Odyssey Logistics & Tech-

nology Corporation (OL&T), a 
rapidly growing global logistics 
and transportation services pro-
vider headquartered at Matrix 
Corporate Center in Danbury.

OL&T was founded in late 2002. 
In just nine years, through an ag-
gressive acquisition and business 
development strat-
egy, the company 
has grown from only 
five to 750 employ-
ees in 14 office loca-
tions throughout the 
world. In addition to 
eight offices in the United States 
which house 85 percent of its em-
ployees, the company maintains 
facilities in Europe and Asia. Ap-
proximately 150 employees work 
in Connecticut. OL&T stated that 
topline revenue for 2012 is on pace 
to be up 70 percent, representing a 
doubling of the company’s profits 
over the prior year.

Logistics is a business discipline 
that has evolved since the 1950s 
in response to the increasing com-
plexity of supplying businesses 
with materials and shipping prod-
ucts and the globalization of sup-
ply chains. Its goals are targeted at 
realizing improvements in both 
performance and cost.

OL&T currently manages over 
$60 billion dollars of materi-
als and goods in its network and 
serves more than 1,000 customers, 

including such well known inter-
national companies as Proctor & 
Gamble, W. R. Grace & Co., Dow 
Chemical, Hitachi and Chemtura. 
The company’s stellar growth and 
financial performance can be at-
tributed directly to the consider-
able entrepreneurial skills of CEO 
and President Robert Shellman, 

and to the financial 
savvy of Executive 
VP and CFO Cosmo 
Alberico.

“Odyssey Logis-
tics & Technology 

Corporation’s compelling value 
proposition is our unique capabil-
ity to deploy a global technology 
platform serving an unparalleled 
worldwide carrier network across 
all modes of transport, including 
150,000 lanes and 250 ocean ports 
worldwide,” Shellman said. “Lever-
aging this with expertise provided 
by a deep bench of professionals, 
we optimize this network to allow 
for greater efficiency and the low-
est possible costs, while still meet-
ing our clients’ requirements.”

The engine at the heart of the 
company’s unique value proposi-
tion is the Odyssey Global Logis-
tics PlatformSM. Available exclu-
sively to OL&T customers and 
unlike many competing technolo-
gies, this advanced proprietary 
software is sufficiently robust and 
sophisticated to encompass all 
modes of transportation—truck, 

rail, ocean and air—enabling the 
company’s customers to manage 
their worldwide logistics needs 
with a single multimodal plat-
form. “This capability is a power-
ful differentiator for Odyssey and 
an important component of our 
total logistics services offering,” 
Shellman explained.

Because OL&T does not own 
transportation assets, it can pro-
vide logistics services impartially. 
As a neutral entity, the company 
may be considered a third-party 
logistics provider (3PL) and has 
been listed in Inbound Logistics’ 
“Top 100 3PL Providers” listing 
of third-party logistics companies 
every year since 2005.

Shellman and Alberico believe 
that the company’s Danbury 
headquarters location supports 
its continued growth in a variety 
of ways. “Danbury is close to area 
airports and highways,” Alberico 
explained. “Danbury also offers 
communities with appealing qual-
ity-of-life assets and an excellent, 
well-educated employee base. We 
hire for all levels, from clerical 
through executive. Danbury af-
fords us the ability to attract the 
appropriate experience and skills 
to grow the business.”

A good corporate citizen, OL&T 
strongly supports community 
involvement. The company insti-
tuted Project Outreach, an initia-

_____________________➤Continued from page 5
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tive designed to encourage em-
ployees in all of its locations to 
volunteer their time and talents 
toward worthwhile causes. Per-
sonally “walking the walk,” Alber-
ico serves on the board of Junior 
Achievement of Western Con-
necticut, which services Danbury 
and surrounding towns. “As a suc-
cessful business venture,” he said, 
“there is much we can do to help 
educate the next generation of en-
trepreneurs in America and keep 
our country strong and growing.”

pitney Bowes’ Shiny 
new Jewel for digital 
Innovation

Nestled in Danbury’s Commerce 
Park, conveniently located just off 
of I-84, sits a shiny new jewel. The 
painstakingly renovated Pitney 
Bowes Global Technology Cen-
ter brings together engineering, 
research and development, and 
product management for its com-
munications solutions business. 
This flagship building represents 
a substantial commitment by Pit-
ney Bowes to the Danbury busi-
ness community, providing over 
650 quality high-tech jobs in ap-
proximately 300,000 square feet of 
space, showcasing more than $6 
million in renovations.

Pitney Bowes is a global provider 
of mail processing equipment, 
software, hardware and integrated 

mail solutions with annual rev-
enues of more than $5 billion and 
employs 29,000 people worldwide. 
The company officially unveiled 
the new facility at a February 2, 
2012 ribbon-cutting. At that cer-
emony PB Chief Executive Officer 
Murray Martin stated that “Pitney 
Bowes’ foundation was built on 
innovation” and the new Global 
Technology Center “will allow Pit-
ney Bowes to continue to fuel new 
ideas and technologies.”

This sentiment was echoed by 
Greater Danbury Chamber of 
Commerce President Stephen Bull. 
“Pitney Bowes is creating some 
of the most cutting-edge docu-
ment messaging technology in 
the world, and it’s happening right 
here in 
Danbury,” 
he said. 
“By pro-
viding a 
wide array of high-tech profes-
sional jobs in Danbury, in fields 
such as software engineering and 
production, PB is one of several 
great companies that help to put 
Danbury on the map.”

Sue McKinney, Vice President of 
Worldwide Engineering for Pit-
ney Bowes, could not be happier 
to be located in the new facility. 
McKinney characterizes the facil-
ity as state-of-the-art. “It’s really 
stunning to walk the floor,” she 

said. She points to the extensive 
renovations as bringing the build-
ing up to “world class” status and 
notes that she feels “the hallways 
and the atmosphere are energized 
because we have everyone in the 
same place. It’s been quite exciting 
to get that energy into one loca-
tion.”

While some may identify Pitney 
Bowes with older technologies 
such as postage meters, McKinney 
notes that the company is “trans-
forming into something very 
relevant to a different customer 
base, with a lot of the necessary 
high-level thinking taking place 
right here. We are currently focus-
ing on digital innovation, growing 
our software skills mix. Danbury 

is a per-
fect setting 
for that. 
It gives us 
access to 

higher educational institutions 
like UConn and WestConn and to 
a highly educated workforce with 
good software development abili-
ties. There’s a good competitive 
landscape here, with a very com-
petitive mix of available human 
resources.”

In addition, Connecticut Gover-
nor Dannel Malloy and Danbury 
Mayor Mark Boughton are work-
ing closely with Pitney Bowes and 
welcomed the new facility to the 

Danbury community. “I think 
Mayor Boughton can walk our 
floor and actually tell you exactly 
what the systems are doing; he 
is so familiar with our business,” 
McKinney noted. Speaking about 
the ribbon-cutting ceremony in 
February, she said “It was very en-
couraging to see Governor Malloy 
here as well. He believes that Pit-
ney Bowes should be in Connecti-
cut, and strongly supports what we 
did to consolidate in Danbury.”

“Our company brand is very 
strong in Danbury,” McKinney 
continued. “You can see it in the 
building and in our historic pres-
ence in the city, as well as in our 
thriving engineering community.” 
She characterizes Pitney Bowes 
as “here to stay,” with perhaps the 
most important outcome of the 
renovation—even more impor-
tant than any facility upgrades—
being the vibrant, energized and 
professional atmosphere at the 
company’s new Global Technol-
ogy Center.

Scott R. Price is the president of Price Communica-
tions, a marketing communications and public relations 
agency. The company promotes select client organiza-
tions and their unique brands through specialized me-
dia channels using an array of communications services; 
these include writing and disseminating press releases; 
drafting editorials and speeches; producing articles, 
brochures, case studies and other marketing literature; 
and managing promotional campaigns. For further 
information, please contact us at 203-723-0110 or 
sprice03@snet.net.
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